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MOTO Identity Design Group History
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MOTO helps clients’innovation through comprehensive and strategic design services in product design,
and brand design for business mo«

dev

elopment. Our focus is creating a new and compelling design
language, which can identify and differentiate the brand.
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The true professional is someone who can analyze culture and technology of this era,customer’s life style,

design trend, and the rapid change of the current market, and propose the clear design concept and

/—- P . . . . .
S strategy. MOTO provides more services than expected and has good partnership with clients by
- "i our flexible and efficient design planning and process through various experiences.
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Good Design in KOREA
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design consulting that raises communicability of the brand. We have been showed about 1500 mass

produced products for 2 ars with our own PI./B.l./ Cl./ S.I. build-up know-how.
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n is competing with leading design companies throughout the world. We are currently
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exporting our design to 20 suppliers in 9 countries, including Lucent Technologies in U.S., Lenovo in

China, Hitachi in Japan, Ingenico in France, and many
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CHIEF EXECUTIVE OFFICER MINHOON, SONG

KOLON DOOGSAN Am_w_gy % _ » ! ; . v A e ] Hong-lk University, Study on Industrial Design. Founder, MOTO Design, Seoul (1988). A nct Professor, Industrial
o ) . Design Department in Hong-lk University, Seoul (1998-2007). Adjunct Professor, Korea National University of Arts,
e CERAGEM “”“B’}Eﬂ" HYOSUNG Seoul (2008-2009). Founder, Elinn Light Co. Ltd, Seoul (2009)
@Hanwha verizon ’fmmm QT Lue Steering Committee, GOOD DESIGN KOREA. Judge, SAAB Design Contest, 3M Design Contest, Next Generation

JOOYONTECH compaq.~ -

T 53 Design Leader Program, Seoul Design Olympic. Lecture in Korea Advanced Institute of Science and Technology,
Q Uoong) ] Samsung Electronics, Design Management Strategy Center, Cha General Hospital (for master and Ph.D in alternative

medicine) about Color Therapy Design and Korean Academy of Clinical Color Therapy
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MOTO Identity Design Group Business
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1 Industrial design Product value creation



ENTERPRISE IDENTITY SYSTEM
TOTAL SOLUTION PROCESS MoT0 DESIGN CUNSULTING INC.

FIELD RESEARCH
BRAND RESEARCH
TREND RESEARCH
USER RESEARCH

PLANNING
BRAINSTORMING

IDEA SKETCH
2D DRAWING/RENDERING

Twingo, new branding business

/

KOLON Heatex’s brand DNA

INTERVIEW
OBSERVATION DESIGN ANALYSIS 3D MODELING/RENDERING With its accumulated know-how about kitchenware and household items since 1980's, In order to deliver the image of Heatex to customers strongly, MOTO selected a
PERSONA DESIGN DIRECTION ENGINEERING DESIGN DESIGN DEVELOR MOTO provided consultancy service to the company named WANNABEM. MOTO and method Ofapplying Heatex's own idehﬂty as a brand sy.stem C‘Oﬂl’]e.Cﬂhg the»corporate
DETAIL RENDERING WANNABEM analyzed a lot of business models for the differentiation in current market, and customers into products and services. Newly established identity is a unique
1988 25 1500 1 USER FLOW DESIGN CONCEPT STUDY MOCK-UP ne : : _ o B - P o "
. . . and drew an insight that the brand to lead kitchen trends is essential for WANNABEM. eliver system of clearly and concisely compressed brand, and is named Heatex DNA.

TARGET AUDIENCE
USABILITY TESTING

INSPIRATION WALL
IMAGE MAPPING

ROUGHT PROTOTYPE
COLOR/MATERIAL

REDEIGN
DESIGN MANUAL
FOLLOW-UP SUPPORT

MOTO and WANNABEM wanted not just a one-time design, but the unwearying
design. Their goal was to create a trendy and global kitchenware brand that will lead

As Heatex DNA is applied suitably to various contact points with customers, the
efficiency of brand management has changed and secured leading edge and

CONSUMER RESEARCH POSITIONING DETAIL DESIGN the market, which is currently being led by foreign corporations. high-class image
BRAND APPLICATION
KEYWORD RESEARCH KEYWORD MAPPING IDENTITY DEVELOPMENT
MARKET RESEARCH PROTOTYPE POSITIONING
7
CLIENT'S MOTO DESIGN COLLECT CATEGORIZE ASSEMBLE REFINE
EXPECTATION CONSULT' NG > RESEARCH/STUDY CONCEPT/IDEATION DESIGN > FOLLOW-UP
BRIEF/RESEARCH STRATEGY DEVELOPMENT DEPLOY/MEASURE 4' p
DISCOVER DEFINE DEVELOPT DELIVERY ~4
REQUIREMENT DATA BASE
POSITIONING DESIGN TREND CLIENT’'S POSITIONING IDENTIFY DESIGN VALIDATION TOTAL BRANDING MANUAL
HIGH VALUE INSPIRATION BACKGROUND PROJECT PLAN CREATING TOUCH POINTS INTERGRATED MARKETING
NEEDS DESIGN REPORT CULTURE STRATEGIC SCENARIO EVALUATION FEEDBACK \
PROFIT PROFFESIONALISM SPECIFICATION STAKEHOLDER RELATION VISION SERVICE MANUAL
KNOW-HOW ENGINEERING USER / USABILITY TESTING BRAND IDENTITY SERVICE BLUEPRINT G-smatt, Design consulting from business model to design plan AINA, Total design from brand to product
INTUITION ENVIRONMENT ROUGH PROTOTYPE BRAND NAMING SOLUTION UPDATE Since its foundation in 1988, MOTO has been solving problems according to the Ultimate objective in AinA project was to break the existing old image through
PERCEPTION FEASIBILITY AFFINITY DIAGRAM BRAND LOGO characterisitics of each project with its own integrated solution accumulated for 25 the harmony of brand identity and product identity, which form image and value of
COMPETITOR JOURNEY MAP BRAND GUIDELINE years. Not bounded to a single design field, MOTO crosses over boundaries of various the company. Brand renewal platform was created to form AinA’'s own brand image.
INSIGHT WIRE FRAME fields and finds the efficient methods by detail analysis and systematic processes. With such platform, original brand image of AinA was created through systematic

BRAND MAPPING
CONTEXTURE INQUIRES

Through MOTO's own convergence process with differentiated creativity, clients can
receive the best solution.

management.

MOTO helps clients’innovation through comprehensive and strategic design services in product design, and brand design for business model development.

2 Convergence Identity system design

Our focus is creating a new and compelling design language, which can identify and differentiate the brand.
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HEALING MINDS AND BODY WI
ELINN LIGHT, established by MOTO Design, is a COLOR THERAPY LIG
SPECIALIZED BRAND with cure ability through its own beautif
Through the medical research, curative effect of its COLOR T

been proven as a health care product. ELINN LIGHT owns
expressing 18,800 colors. MOTO Design, which establis

design group with the most design performances i

25 years, consulting over fields of household ite

ELINN LIGHT shows the natural aesthetics in fo

colors that users desires through the combi

T ELINN LIGHT.

MOTO design, visually comfortable color
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3 Color therapy Interior and lighting
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